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Driven from an analytical perspective, her passion i leveraging customer
data, consumer insights and customer trends to develop robust marketing
strategies. While strategy is her forte, she also has considerable
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With CRM and the digital sphere being so firmly planted in data driven
marketing, Fiona has an additional specialty here. CRM remains her true
passion, with customer segmentation profiling and customer profit
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Having managed teams and budgets for over 15 years gives her a deep
understanding of maximising human potential within a defined budget, and
the ability to extract the best from people and available resources. She has
also honed her broader strategic business acumen, developing business
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Synopsis oftopic
Leveraging the MAC Charter to give our transformation agenda impetus - an overview of how the 1A
s gearing to deliver short term, medlum term and long term impact on the transformation of our
industryto deliver against the MAC charter objectives
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